
HLTC52 – CREATIVE RESEARCH PRACTICES IN AGING 
FALL 2020 

The Final Project 
 

Due Friday December 4 by 12pm NOON sharp. NO EXTENSIONS; this is already an 
extension beyond the university deadline, and no further accommodations can be made. 

 
Submit by uploading to Q a digital copy of your project  

saved as a single .doc/.docx file, plus additional media files (if applicable) 
(QàModulesàFinal Project; at top of page).  

 
 
The purpose of this assignment is to provide you with the opportunity to consolidate your 
learning for this course, by 
 

1) Composing an original final project that makes a strong argument for the creative 
imagination’s contribution to our knowledge of the aging process, older age, and/or 
intergenerational relationships; 

2) Articulating the background, purpose, and outcomes associated with integrating 
specific arts/creative modalities into aging-related research methods, with a focus 
on one creative modality of your choosing (for example, narrative, performance, 
visual arts, or digital storytelling);  

3) Consolidating a well-defined, critical, intellectual framework to support a 
substantial creative research project, which involves an original contribution to 
creative research practices regarding older age.  
 

Overview: 
1) Your own interests in “creative research practices in aging” should determine the shape 
of your final project: that may take the form of a literature review of a relevant topic, policy 
analysis, a well-formed digital story draft, or exploration and annotation of a significant set of 
resources relevant to the topic of this course. This is a deliberately wide “net” or set of options 
for your final project: in short, I want you to come up with a project that makes you want to 
work on it. Something you would be proud showing your friends and family: this term, that 
means what you were able to produce in the most demanding conditions of your university 
career.  
  
2) The best final projects will exemplify the qualities of all sophisticated analytical work, 
including clearly defined terms, a focused argument (one that takes a position with regard to a 
text, as opposed to mere description), a thesis statement, well-chosen sources of evidence, 
close reading, sound argumentation and paragraph structure, a balanced engagement with 
appropriate secondary sources, gorgeous prose, and perfect documentation and formatting. 
Creative submissions will be all of these things as well, albeit presented in another form: 
polished, scrupulously edited, insightful, adventurous aesthetic responses to the topic of your 
choice. Above all, the best projects—creative and critical—will educate their reader through 
their ambitious aspirations to better understand a well-defined, significant issue relevant to 
the concerns of this seminar. 
 
3) And finally: as outlined on the syllabus, take careful note of course policies concerning 
a) late work, and b) plagiarism. Any instances of academic dishonesty will be taken as a 
personal affront and an offence against the academic profession, and vigorously pursued as 
such. Consider yourself warned. You don’t want to go there with me. 
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4) NOTE: IN-CLASS FINAL PROJECT WORKING TIME (Weeks 9 and 11) 
Weeks 9 and 11’s seminar meetings will be dedicated to in-class workshopping of your 
individual final projects. The purpose of these sessions is to have the chance to work on your 
own individual final project in a tutorial-like setting where, together with me, your TA, and 
your peers, you can discuss your individual project, get feedback, and independently advance 
your final project work.  

 
Come to these in-class workshop sessions prepared with: 
o All work you’ve already done on your final project (including your proposal and any 

feedback received; see guidelines for each Final Project option below); 
o Questions you would like to raise with your peers about how to improve your work. 
 
The workshop session is intended to serve as an intensive accelerator for your final project, so 
come fully and enthusiastically prepared. 
 

* 
 

A reminder: I ♥love♥discussing with my students their work-in-progress – so does your 
TA. So book a time with us, or book lots of time with us, and make the most of your work this 

term. 
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Final Project Option #1: Digital Story drafting, Workshopping, and related Workplan 

 
Instructions: 
 
Because of the time required to complete a digital story, and some unforeseen obstacles in 
providing students with the time and technical tools needed to complete a digital story in the 
space of this semester: if you choose this option, you will be completing:  
 

1) a solid, polished draft of your 2-4 minute digital story “voiceover”,  
2) a thoroughly articulated storyboard and for how you would proceed with visualizing 
the digital story (e.g., at timestamp X, would be image of Y (provide link to 
appropriately copyright usage image, etc), and  
3), a workplan that describes the critical foundations of your digital story within the 
concepts, readings, and other course material we have encountered in this class.  

 
Together, what you will be generating for your final project submission is a “shovel-ready” 
(we’re not shovelling, obviously, but to use a somewhat common phrase) digital story plan; at 
this time you will then indicate to me if you would like to be considered for inclusion in a 
small-group independent study in Winter 2021, where this smaller group of individuals 
will in fact work on and complete their own digital story for inclusion on The Resemblage 
Project. Important: whether or not you want to be considered for The Resemblage Project 
working group will have no bearing on your grade.  
 
Length-wise, I would expect the three related components of this option to approximate the 
following:  

1. Digital story voiceover: 300-500 words (remember, a digital story is typically 2-4 
minutes long, so work with that guideline); 

2. Digital story storyboard: it’s a bit tricky to assign word-length to this, but you will 
input your digital story voiceover text into the template Prof. Charise will include for 
you; in the adjacent column you will describe your visualization of the story, or even 
paste in the images you’re using, as you prefer; 

3. Digital story workplan: approximately 1500 words, as described above. See below for 
expectations regarding formatting, critical framework and other elements of this short 
essay component. As part of your Workplan, you should also include some reflection 
on your interest in digital storytelling and your final impressions of studying aging 
from the perspective(s) of the arts. In addition to the intellectual competencies 

Option 1: Mark breakdown (35% total):  
o 5% for preparation of initial Digital Story voiceover draft (approx. 2-4 minutes 

long) and participation in in-class Digital Story workshopping with TA Gyuzel 
and Professor Charise (Week 9); 

o 5% for preparation of individual Digital Story storyboard draft and 
participation in in-class workshopping with TA Gyuzel/Prof. Charise (Week 
11);  

o 25% for final submission of all revised documents (final versions of voiceover, 
Storyboard and Workplan, as below). 
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expected of senior undergraduates, obvious attention to style, sparkling prose, and 
presentation will be rewarded. Remember, especially if you would like to work with 
me in Winter to fully realize your story: this is also a persuasive document, intended to 
convince me that you’re ready to take on this creative effort of finalizing your digital 
story! 

 
Submission Procedure: Submit a digital copy of all materials (QàModulesàFinal Project) 
by the due date.  
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Option 2 Details: Open Topic: Research Essay  

 
Instructions: 
Inspired by of the seminar topics listed on Weeks 1-11 on the syllabus “Reading Schedule,” 
compose an original analytical essay that responds to a specific issue relating to creative 
research practices in aging. Some questions have shaped our discussion over the course of the 
semester, and that might spark your thinking for your essay, include:  

o What does a humanistic perspective add to our understanding of growing older, and 
how can these insights be implemented at the micro-, mezzo-, and macro-levels of 
personal conduct, health research and policy?  

o How might the rigorously creative (re)imagination of aging, older age, and caregiving 
provide enhanced resources that enable us to challenge prevalent, and largely 
negative, personal and cultural narratives of growing older? 

o Whose stories of aging are written and read—and what narratives are celebrated, 
muted, uncared for, or resisted?  

o What might it mean to grow old in what has become known as the world’s most 
multicultural city?  

 
You can use these prompts as starting points, or craft your own direction of analysis. In any 
case, you are expected to provide close and precise reference to 1) theoretical readings and 2) 1-
2 creative texts of your choice assigned for this seminar.  
 
This final project option can take a number of forms, including: literature review, policy 
document, critical essay. . . let’s chat. What are you prepared to do given your disciplinary 
background? 
 
NOTE: Students choosing this topic will likely need to craft a precise thesis statement and 
identify a unique, original, and focused argument that addresses the themes of this seminar; 
the questions above are simply a starting point or prompt for that work. Regardless of topic, 
be sure to build your argument by closely engaging with pertinent patterns in language, 
themes, genre, and aesthetic form.  
 
Option 2 Requirements: 
 
• An essay (or essay-like text) of 2500 words (depending on your formatting, this will 

often correspond to approximately 10 full double-spaced pages of original analytical 

Option 2 Mark breakdown (35% total):  
o 5% for preparation and participation in in-class workshopping with TA Gyuzel 

and Professor Charise (Week 9); 
o 5% for completion of revised or updated draft of research essay (Week 11) 

and participation in in-class workshopping with TA Gyuzel/Prof. Charise 
(Week 11);  

o 25% for final submission of analytical research essay (approx. 2000-2500 
original words). 
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work up to a recommended maximum of 13 pages), although if your project must be 
longer discuss with me. Quoted material does not count toward your page total, so don’t 
fill up your pages with bloated quotations. This final project expects you to be an original, 
insightful, independent thinker.   

• Formatting: 1-inch margins, 12-point Times New Roman, plus references/works cited; a 
recognizable referencing style (e.g., MLA, APA, etc) consistently and accurately used 
throughout. 

• A thoughtful title at the top of your first page. Your title should thoroughly introduce 
your reader both to the topic you are writing about and the thrust of your analysis. Be 
creative and descriptive: impress me. 

• Essays must engage with relevant theoretical and assigned creative texts (1-2 
recommended) that appear on the syllabus to form an argument. 

• Submission Procedure: Submit a digital copy to Quercus saved as a single .doc/.docx file 
(plus additional media files, if applicable) (QàModulesàFinal Project).  

• In addition to the intellectual competencies expected of senior undergraduates, obvious 
attention to style, sparkling prose, and presentation will be rewarded. 

 
The best essays will: 
• Define key terms and concepts, while demonstrating critical appreciation for their 

complexities, ambiguities, and/or deficiencies; 
• Demonstrate great sensitivity to the literal and figurative meanings of words; 
• Show fluency in the critical vocabulary and concepts discussed in readings and lecture; 
• Make surprising, cogent, insightfully synthetic connections between critical and creative 

texts to illuminate new and important patterns that your reader wouldn’t have noticed 
otherwise; 

• Be precise yet insightful and—it almost goes without saying—written with an ear and eye 
for style (the rewarding outcome of multiple drafts and scrupulous editing). 

 


